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Households equipment with mobile phones =

SMARTPHONE

Almost all households have a mobile phone.

The slight variation indicates that the evolution goes beyond the mere absorption of
annual population growth.

The proportioin of households equipped with smartphones has slightly increased. This
increase is twice as high in rural than urban areas.

HOUSEHOLDS EQUIPPED WITH MOBILE PHONE

B 2022
B 2021
W 2020 @
99,91% 99 94% 99, 95% 99,95% 100% 100% 99,81% 99,88% 99,90%
National Urban

Rural

HOUSEHOLDS EQUIPPED WITH SMARTPHONE

W 2022
B 2021

B 2020 1 188K

90,4% 911% 91 2% 93,4% 939% 94%

83,6% 84,7% 84,7%

Rural

National

Urban



Households equipment with Computers

Seven out of ten households
have a computer and/or a
tablet

%%,° The laptop remains the most
widespread equipment.

The majority of moroccan
households is equipped with a

computer and/or a tablet. This In rural area, more than two out of
is a sign of the growing five households have a computer
importance of ICT in daily life. and/or tablet.
_—
HOUSEHOLDS EQUIPMENT WITH COMPUTERS AND / OR TABLET
W 2022
W 2021 @
W 2020
72,3% .
68,4% ' 738% 787% Smag
64,2% |
459 481%
43,1%
National Urban Rural
——
BREAKDOWN BY TYPE OF EQUIPMENT
W 2022 Urban
W 2021 Rural
W 2020

47%

50,8% gl7%
11,4% 10,4% 9.5%

37.9% &R 8%
50% 34% ! 42,4%
Q8% 27,3%
13,1%
Bl 6 1o

Desktop Laptop Tablet Desktop lLaptop Tablet




s (Nternet Households Equipment  mm

Internet access within households is becoming
generalized :

87% of moroccan households have an
Internet connection

This connectivity provides households with
greater access to information, to economic

opportunities, to education, to health care
and to a variety of online services.

INTERNET EQUIPMENT (Households)

N 2022 @
B 2021

B 2020

. 916%
84,5% 862" 87% 902% o

National Urban Rural

77.3%

751%
71,9%

INTERNET ACCESS BY TYPE OF SERVICE

B 2022
B 2021 84,5%
B 2020

862% 87.4%

239 243% 252%

Fixed* Mobile

* Excluding 4G - FDD Boxes accounted'in mobile,



I  Households equipment with fixed telephony =

More than one in five households has a fixed telephone line

Fixed telephony is gradually giving way to mobile phones or broadband
connections.

FIXED TELEPHONY EQUIPMENT* (Households)

B 2022
B 2021

B 2020 295% 296% 298%

21.2% 21.3% 21,6%

2,6% 2,6% 2,7%
s s

Rural

National Urban

* Excluding 4G - FDD Boxes accounted in mobile.






I |ndividual Equipment with Mobile Phone

Individuals' mobile phone equipment continues to progress
and become generalized

INDIVIDUALS EQUIPPED WITH MOBILE PHONE

Individuals aged 5 and over

H 2022
H 2021
W 2020

There are 453,000 newly equipped @

S : . 97 295 97.5%
individuals with mobile telephony. 1270

96,2% 9654’

97,1%

95,6%;

Mobile phone access is gender equal,
with rates over 96% among women
and men.

Global Urban

9379 94:4% 20

MOBILE PHONE EQUIPMENT BY AGE MOBILE PHONE EQUIPMENT BY GENDER

(Individuals aged 5 and over) (individuals aged 5 and over)

H 2022
H 2021

94,8%

75 ansetpius TG
60 - 74 ans 94.8%

99,3%

40 -59 ans 97,3%
25 -39 ans 98,7%
19 - 24 ans 98, '4%
98,9% o
15-18ans T -: - 202 96,2%
94, 2% b
2-14ans N 25! 2021 95,9%
84.4% /
9 -11ans 88 2%
79,8%
5-8ans 86,8%




I  |[ndividual equipment with smartphone ==

The smartphone
on the rise among
rural areas.

The smartphone continues on its upward
trend with a substitution between classic

telephone and smart phone.

29 Million individuals aged 5 and over are
equipped with a smartphone.

SMARTPHONE EQUIPMENT SMARTPHONE EQUIPMENT BY
(Individuals aged 5 and over equipped with mobile telephony) GENDER

(Individuals aged 5 and over equipped with mobile
B 2022 telephony

B 2021
B 2020

6.7% 89 36

-~ .. -

92.7%
9%
779% 78.9% 8016

National Urban Rural

2022 87,1% 89,5%

2021 85,1% 88,3%
SMARTPHONE EQUIPMENT BY AGE

(Individuals aged 5 and over equipped with mobile telephony)

B 2022
B 202

I 7O,

OTAANS R S %
.
.
.
o1l e _888%’%%
oo N S, %

N, 6, 7 %



Individuals equipment with computer & tablets

Computer and/or tablet
equipment continues his

upward trend, particularly in
urban area

-The increase in the computer/tablet equipment
rate concerns both men (+9%) and women (+11%).

- All age groups are affected by this growth.

- 23.6% of moroccans have a laptop, and only 2.5%
a desktop.

COMPUTER EQUIPMENT AND / OR TABLETS

(Individuals aged 5 and over)

B 2022
B 2021
B 2020

5 37%
2 i

o | 33.8% 33,8%
739 _301% ! . . 2729 302% s 257% 253
1 1
Men

National Urban

EQUIPMENT WITH COMPUTERS AND / OR EQUIPMENT BY TYPE OF COMPUTER
TABLETS BY AGE

(Individuals aged 5 and over)

40,4%
25,6%

Rural Women

(Individuals aged 5 and over)

B 2022
B 2021

75 ans et plus 12,5%

[0)
5% Tablet 1,4%
17,.9%
5,5%

60-74 ans

40-59 ans 23.9% Laptop 23,6%

,0%

25-39 ans 34,3%

1%

19-24 ans 46,0% Desktop 2,5%

9%

15-18 ans 37,0%

5,4%

34,5%
2,4%

30,4%

9%

27,8%

8%

12-14 ans

9-11 ans

5-8 ans




Internet usage

Internet use is becoming widespread

- The penetration rate is close to 100% among 15-24 years old.

- Among those aged 75 and over, it is only 40%.

- The increase in Internet use is greater in rural area than in
urban area.

The number of Internet users is estimated at
30,3 millions.

PROPORTION OF INTERNET USERS

(Individualsaged 5 and over)

W 2022

B 2021 ;
W 2020 | 91,5% 92,4% )
_ 188.1% | 88,3% 82,29, 8227
il ' 76’9%I.

Global Urban Rural

INTERNET USERS BY AGE GROUP INTERNET USERS BY GENDER
(Individuals aged 5 and over) B 2022 (Individuals aged 5 and over)
B 2021

75 ans et plus | 39,5%
I - 9,

(o)
60 - 74 ans I - 2, O %o
A
I © O, >
40 - 59 ans 90,5%
- = .
25 -39 ans 97,5%

I 89
19 - 24 ans 99,8%

I © O, 89
15 - 18 ans 99,8%

12 - 14
ans I OO |9/,

©
0
)
X

09 - 11 ans I © 7 O 70 ' 2022 88 % 91,8 %

2021 86,4 % 89,9 %

05 - 08
ans I O /, O %)




Participation to social media ==

The participation of moroccan
Internet users to social media
platforms is almost general

- The participation to social media platforms in 2022
tends towards 100% among Internet users of all age
categories (100% among 19-24 years old).

- The gender parity gap and between Urban/Rural
areas is very narrow.

AN

=
PARTICIPATION IN SOCIAL MEDIA

(Internet users aged 5 and over)

B 2022
B 202 0K g
W 2020 o)l 99,1% 0
i08,9%99.1%: o, 98,9% 77" o, 99%
I98% I ' 9IESM)I| 976%I%8/O|
Global Urban Rural

PARTICIPATION IN SOCIAL NETWORKS BY AGE AND GENDER

(Internet users aged 5 and over)

B 2022
H 202
75ans et plus G .
60 - 74 ans piey
40 - 59 ans st
25-39ans EX P
19 - 24 ans ;%?;/é})
15-18 ans 33;2‘;’,
12-14 ans 9925 2022 98,9%
)
9-1lans gg;giﬁ 2021 28,8%
5-8ans T

97,8%




E-commerce I

Online purchase practices know
a growth trend (+6%)

- One in four Internet users made a purchase or
placed an order online in 2022.

- 3out of 4 Internet users made multiple purchases in
the last three months of 2022 (between 2 and 5 tran-

sactions).

INDIVIDUALS WITH ONLINE PURCHASES / ORDERS

(Individuals aged 5 and over)

B 2022
B 2027

29,3%

231/0 27,5% 25%
23,9% 19,9% 19,2% o
18 6% 17, 4% 18.6%
=
National Urban Rural Men Women
NUMBER OF PURCHASES / ORDERS CARRIED OUT ONLINE
(Individuals aged 5 and over who made online purchases in 2021)
Plus de 10 fois 6 a 10 fois B 2 35 fois B Une fois
2021 2022
5,8% 8,3% 9,6% 7% 7.1% 6,9%

—-1,8%

6%

Global Men Women Global Men Women



