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I Households equipment with mobile phones =

The mobile phone has become a standard equipement: it is approaching
100% among moroccan households

Nearly 198K additional moroccan households have been equipped with mobile phones
between 2022 and 2023

Smartphone ownership by moroccan households also increased by 197K additional
households between 2022 and 2023.

EQUIPMENT WITH MOBILE PHONE

Households

B 2021
B 2022
W 2023 @
99,94%99,95% 99,97% 100% 100% 100% 99,88%99,90% 99,89%
Global Urban Rural

EQUIPMENT WITH SMARTPHONE

Households

W 2021
W 2022
Bl 2023

93,9% 94% 94,2%

91,1% 91 2% I9‘ 4% I I | 84,7% 84,7% 84,8%

Global Urban Rural




Households equipment with Computers

Computer and/or tablet
equipment covers nearly
3 out of 4 households

Computer and/or tablet equipment

for households continues to Mobility is the distinguishing
progress: +273K additional feature of household computer
households were equipped with equipment.

between 2022 and 2023.
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EQUIPMENT WITH COMPUTERS AND / OR TABLET

Households

H 2021

W 2023 84,2%

78.7% 82,7%
I I ) il

Global Urban Rural

 72,3%
68,4%
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BREAKDOWN BY TYPE OF EQUIPMENT

Households

W 2021 Urban
Rural
W 2022 dok
W 2023 sog% SV7% 52,1% 2o
30,4%
37,9% 381% £ 27,5%
34% 12,6%
1,2%
10,4% 959 0.2%
. - - Desktop Laptop Tablet
¢ Desktop Laptop Tablet
0, (o)
6,5% 0,8% 55% 0,5%
Fixed Mobile
gaming gaming



INTERNET EQUIPMENT

Households

W 2021
W 2022
W 2023

87 4% 88, 7%

86,2? I I

91,6%

91,1(y I I

Internet Households Equipment s

Nearly 9 out of 10 households
have Internet access in 2023

Nearly 300,000 additional households got

access to Internet in 2023.

93,2%

773%  78%

75,1%

Global Urban Rural

INTERNET ACCESS BY TYPE OF SERVICE

Households

B 2021 86.2% 87.4% 881%

B 2022
W 2023
243% 252%  26,3%

Fixed* Mobile

*Excluding 4G - FDD Box




I——————  H o Uuseholds equipment with fixed telephony =

Household'’s fixed telephone equipment
is improving progressively

FIXED TELEPHONY EQUIPMENT*

Households

B 2021
B 2022
Bl 2023

296% 29,8% 32,6%

213% | 216%  24%

26% 27% 38%
A IE R
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* Excluding 4G - FDD Box






I  Nndividual Equipment with Mobile Phone s

460K additional individuals
were equipped
with mobile telephony in 2023

INDIVIDUALS EQUIPPED WITH MOBILE PHONE

Individuals aged 5 and over ~

B 2021
o7 205 97,5% 97.7% MOBILE PHONE EQUIPMENT BY GENDER
! 94,4% 94, 7% 95%

B 2022
Bl 2023
Individuals aged 5 and over

962%196,5% 96,8%

National Urban Rural

MOBILE PHONE EQUIPMENT BY AGE

Individuals aged 5 and over

H 022
B 2oz

2023 o (o)
o) o)

25-39y.0
19 -24y.0
15-18y.0
12 -14y.0

9-Tly.o

5-8y.0



Individual equipment with smartphone =

With over 30 million people
equipped, the smartphone
continues the classic mobile
phone’s replacement process

Nearly 950K additional people equipped
with smartphone.

SMARTPHONE EQUIPMENT SMARTPHONE EQUIPMENT BY
. . : . GENDER
Individuals aged 5 and over equipped with mobile phone

Individuals aged 5 and over equipped

W 2021 with mobile phone

W 2022
Bl 2023

93,9%

85,2%

2023 89,3% 92,5%

SMARTPHONE EQUIPMENT BY AGE 2022 87]1% 89,5%

Individuals aged 5 and over equipped with mobile phone

92 7%
86,7% | 893/0 :

O

Global Urban Rural

B 2022
B 2023

I 6 4, 4%
I 1,595

I 56,7 %

75y.0 and over
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Individuals equipment with computer & tablets

INn urban areas, more than
4 out of 10 individuals own
a computer and/or tablet

- Computer and/or tablet equipment continues
the upward trend.

- Between 2022-2023, the compounded annual
growth rate is +7,1%

EQUIPMENT WITH COMPUTER AND / OR TABLETS

Individuals aged 5 and over

B 2021
W 2022
Bl 2023

37%

338% 351%

30 9%

40,4% 41.8%
313@ ; 26,4% 27,5%
08% 113% 1.8%

273% B . l. 2370/

Global Urban Rural Women

EQUIPMENT BY TYPE OF COMPUTER
Individuals aged 5 and over B 202
2023
— - rapler -
W 2023
24%
135%

18,4%

EQUIPMENT WITH COMPUTERS AND / OR
TABLETS BY AGE

12,7%
11,4%

75 y.0 and over

60-74y.0
o 2,4%
24,2% y¥70
40-59 y.0 o Desktop F 2,5%
25-39y.0 34.4%
3%
19-24 y.0 48,7%
6%
44.3%
15-18 y.o Women 12,9%
Y 37% Men Tablet 1 5(;
1214 y.0 35% .
' 5%
31,4% 20%
9-1y.o 0.4 Laptop 281%
5.8y.0 29,4%
2,7%
Deskto '
P 21%




Internet usage N

Internet use is becoming more
widespread and gender disparities
are narrowing

Younger people are those who use Internet the most.
The penetration rate of 12-24 years old is close to 100%.

INTERNET USERS OVER THE LAST 3 MONTHS

Individuals aged 5 and over

H 2021
W 2022
W 2023 i
s s 92,4% 93,6%
II. II 82'2%I.
Global Urban Rural
INTERNET USERS BY AGE GROUP INTERNET USERS BY GENDER
Individuals aged 5 and over Individuals aged 5 and over
W 2022
W 2023
75 y.0 and over I 45,37
’ _39’5%
60 - 74 y.0 I 57 ;3 %
I > o
90,5%
25-39vy.0 I © 8,2 % |
' I o c o, |
19 - 24 y.0 e O, 8 %
' | 99,8%
15-18 y.0 e O O, 8 %
' I o 5o
|
I © O, 4 %
12 -14y. '
Y0 I O O 59/ i
|
09-11y.0 —9977,%"0/; : 2023 89,3% 92,7%
. 6 ;
05 - 08 O G, 2% N 88% 91,8%
-08y.0




Participation in social media —

Participation in social networks
by moroccan Internet users is
almost universal: 99,2%

With nearly 751K additional users in 2023, the use of
social networks continues to trend towards 100%
among Internet users of all age categories.

L
/ PARTICIPATION IN SOCIAL NETWORKS

Individuals aged 5 and over

W 2021
W 2022

H 2023

98.9% | 991% 992% 98.9% 99,1% 99,3% 08,595 9% 99.1%

Global Urban Rural

PARTICIPATION IN SOCIAL NETWORKS BY AGE AND GENDER

Individuals aged 5 and over

B 2022
B 2023
75 y.o and over 99(;'2%)
[o)
60 - 74 y.0 g’;%cyf
40-59y.0 99895'920/?
25-39y.0 gg,g;’//z
(o)
19-24vy.0 188 0//2
0,
15-18y.0 gg,gﬁ
0)
12-14y.0 99,8% 2023 99,1% 99,3%
' 99,7%
(9)
99,1% 2022 98,9% 99,2%
9-Tly.o 9589
98,1%
5-8y.0 97’9%0



E-Commerce s

453K additional users of
E-commerce in 2023

INDIVIDUALS WITH ONLINE PURCHASES

Individuals aged 5 and over

H 2021
W 2022
W 2023

29,3% 30,6%
(o)
1 23.1% 242% 27,5%

Global Urban

27.8% 28:9%
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Women

25%

1,5% JL7% 12.2% .
1 ]

Rural

21,8% |

FREQUENCY OF ONLINE PURCHASE

Individuals aged 5 and over who made online purchases in 2023

More than 10 times 6 to 10 times B 2to5times B Asingle time
2022 2023
7% 7.1% 6,9% 7% 7,3%

7,3% 7%

Gobal Men Women Global

Men Women



